
LUTAV.COM

Features
that bring it full circle 

Client: 
Target audience: 

Suggested 
grains based on 
your order 
history

Suggested 
combos based 
on time of the 
day

Bike delivery 
three times a 
day during 
summer/spring

Upgrade to 
lunch prepared 
by nutrition 
specialists

Monthly 
recurrent 
revenue with 
selected 
pastries

Visibility to the 
importance of 
a balanced 
routine of 
meals

Go-get-it tone 
of voice, 
encouraging 
responsibility 
and fun

Jobs the Consumer 
needs to get done

Hot artisan 
coffee in the 

morning

I feel proud of 
knowing more 
about good 
coffee

I feel 
comfortable 
and luxurious 
around artisan 
pastries

I feel 
responsible 
when I eat 
proper 
breakfast

I feel 
demotivated 
when I have no 
breakfast

Emotions triggered
when the needs are unmet

I feel lazy when 
I need to 
prepare properly 
balanced meals

I feel bored 
when nothing 
special 
happens in my 
afternoons

Emotions triggered
when the needs are met

Proper 
breakfast when 

staying at 
home

Alleviate my 
sweet tooth

Get quality 
coffee beans at 

home

COFFEE
LOVEr

Cafe chain expanding to digital
coffee lovers living nearby physical stores

Start here, based on what you know about the selected customers.

Needs

Alignment
Customer—Corporate—Features

Essential Experience Canvas
Cutting to the chase and designing empathy-based experiences 

Coke Zero Starbucks 
punchcard

Espresso House 
app

McDonald’s 
breakfast

Substitutes in use buy the Consumer
Competitors and alternative behaviors


